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A part of a bigger project

The Public Space  
Network Plan
The objective of the overall plan document 
is to deliver a holistic and people-centered 
public space network for the whole Kirchberg 
area that can serve as a tool to manage 
future development of the area. The public 
space plan is anchored in local user patterns, 
identities and environments through an 
analysis of the potentials and challenges in 
the existing built fabric and planned projects. 

Toolboxes and guidelines 
— delivering the Plan
The Public Space Network Plan is the main 
frame for the project, and more specific topics 
- like urban furniture - will be unfolded and 
explained further as related toolboxes and 
strategic documents.

Kirchberg Cases  
— applying strategies and tools
Strategies and tools are applied in depth to 
selected Kirchberg sites, illustrating how the 
tools can be combined to create synergies and 
how different strategic moves are balanced.

Prologue
Urban furniture is not only about aesthetics and making the 
public spaces of the Kirchberg Plateau look good. A suite of urban 
furniture can be a powerful tool if used strategically to help create 
more lively streets and activity in different types of areas. The 
purpose of this document is to provide guidelines on how urban 
furniture can support the future development of Kirchberg.  

This document has been developed in close collaboration with 
the Fonds Kirchberg. Important input to the network guidelines 
has been provided through interviews and workshops with key 
stakeholders such as The City of Luxembourg, The Ministry 
of Mobility and Public Works, residents, and workplaces in 
Kirchberg.
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• Elements with the same visual 
quality and design family

• Furniture that helps the 
understanding of what is public - 
and a part of the city 

• Unique elements that help promote 
the identity of a place - a street, 
square, entrance park, garden, etc.

Introduction

The definition of urban furniture is wide. In this report, the method is not to 
select the specific design of urban furniture, but instead to describe what 
qualities and abilities the urban furniture should deliver in the city. The main 
starting point is that urban furniture should make people feel welcome and 
public life thrive - making it enjoyable, comfortable, safe, and easy to stay and 
use public spaces.

As you will see in this document, urban furniture can 
take many different shapes, scales, and functions. 
Urban furniture is considered the element used in the 
public squares, parks, and streetscapes to cater for 
the needs of people who are not already hosted by the 
nearby buildings or facilities. Therefore the furniture 
suitcase does not only contain benches, bins and 
lamps, but it also defines what elements are needed 
in different types and scales of spaces in order to give 
each individual space a stronger identity, better comfort, 
service and safety, and a more stimulating and active 
environment. 

The Urban Furniture toolbox is structured in the 
following order:

• The essential purposes for urban furniture in 
Kirchberg is described through six themes with 
specific strategies for how each purpose can be met. 

• How to apply the Urban Furniture Toolbox describes 
how urban furniture can serve as a process tool - from 
being temporary to becoming permanent elements.

• Four examples illustrate how the Urban Furniture 
Toolbox can be used to evaluate needs and implement 
change at specific locations that can serve as 
showcases when developing other areas in Kirchberg 
facing similar challenges. 

• The Summary delivers a list of the main strategies 
based on the needs addressed throughout the 
chapters.

In the Kirchberg Cases report, there are additional 
examples of how the Urban Furniture Toolbox can be 
applied in Kirchberg. 

• Elements that provide comfort 
for staying activities 

• Benches and seats
• Tables and chairs
• Combined staying elements
• Shelters (from sun, wind, etc.)

• Planters and flowerbeds
• Greening elements and facades
• Water fountains 
• Art installations
• Effect lighting and light installations

4 Gehl — Urban Furniture Toolbox



• Elements to prevent terror  
(fences, bollards, plinths, etc.)

• Bollards to seperate traffic
• Lighting
• Traffic calming

• Play equipment
• Sports equipment
• Installations that invite for social 

interactions
• Event installations (lamps, power 

plugs, access to water, etc.)
• Equipment for smaller fairs and 

events (booths, stage, screens, etc.)
• Pavilions /food trucks with 

commercial activity (kiosk, café, 
etc.)

• Shelters for public transport
• Bicycle racks and foot rests
• Public restrooms
• Bins/garbage handling
• Drinking fountains
• Signage and way-finding
• Pavilions with public/cultural 

activity (tourist info, exhibitions, 
etc.)

• Dynamic parking information





1/ Legibility 
& Identity
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1/ Legibility & Identity

Urban furniture can serve as a means to promote and visualize the 
identity of a place or area. Using the same type of furniture within a 
district or city offers a holistic brand and makes it legible to people 
where they are, and where they are allowed to stay and interact. 
Using the same urban furniture for public spaces indicates to the 
users where public access is allowed. Where other functions and 
identities of a space call for different types or designs of furniture, 
the standard furniture can be complemented with unique furniture.

Providing legibility and identity:

• Visual quality of being a design ‘family’
• Promote the identity of a place
• Indicate what is public and a part of the city



Kirchberg needs a more legible 
urban furniture suitcase:

It is not always clear if furniture is  
public or private
• In many open areas and squares close to buildings, 

benches or sittable elements are placed in a way 
that makes it difficult for people using or passing by 
the area to understand if they are allowed to have a 
seat

• A wide variation of different types of furniture makes 
it even more difficult to understand what furniture 
is public

Public furniture is different  
– it has no shared identity
• The big variation of urban furniture design blurs the 

identity and legibility of the Plateau - is it a district 
that is a part of Luxembourg City? Is the Plateau a 
district or does the Plateau consist of many (only) 
individual areas?

A bench element very close to a ‘Private - do not enter’ sign makes it unclear 
if people passing by are welcome to have a rest here

Examples of the variation of urban furniture in public and semi public spaces

Examples from semi public spaces only offering passive recreation

Most public spaces are equipped with a 
few types of urban furniture
• Most squares are only equipped with 

benches, bins, planters and maybe a 
sculpture - elements that only invite 
people to sit and be passive 

 There is a need for a series of urban furniture  
that clearly indicates where the public is welcome 
to stay

 There is a need for a more homogeneous 
urban furniture suitcase for the public spaces

 There is a need for more types of furniture 
to help service and activate the public realm 
according to the identity and use of the place

L E G I B I L I T Y  &  I D E N T I T Y
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A   Support the understanding 
of what is public and private

Diagram with all the public spaces (squares and 
streets) for unifying urban furniture

1.1/ Develop a strong unifying  
identity of public furniture  

• Develop an urban furniture series to 
equip all public squares and streets in 
the Plateau

• Choose a series that delivers warm 
materials for longer stays, variation of 
sizes, good accessibility and is easy to 
maintain

• Private spaces should use public 
furniture only if the space is publicly 
accessible 

• Public spaces with a unique identity or 
function can be supplemented by unique 
furniture adapted to the function and 
identity of the place

‘Develop the urban furniture catalogue 
with the City of Luxembourg to signalize 
that Kirchberg is a part of the city, and 
to deliver a more efficient and cheap 
pricing and maintenance’
Input from Stakeholder workshop October 2017

Public space – controlled by Fonds Kirchberg/the City/State
Privately owned space – more difficult to influence
Green publicly owned spaces  – controlled by FUAK and the city
Green privately owned spaces – more difficult to influence

NB: spaces with a circular shape indicate the 
location of future spaces (being planned)

Examples of 
unified but 
diverse furniture 
that have the 
same character, 
yet deliver a 
wide variation 
of functions and 
scales

L E G I B I L I T Y  &  I D E N T I T Y
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• Using urban furniture from the same public series 
across the whole Plateau can help strengthen 
neighbourhood public plazas as public spaces

• Complementing existing elements such as the plant 
beds with their more informal sittable edge

• Adding comfortable and accessible seating to further 
activate the square

• Seating looking out over the plaza, where microclimate is 
good and with the back against the unused wall

• Along Avenue J. F. Kennedy, the green medians - the 
grass under the tram and the linear tree planting - 
create a very unique identity that sould be preserved and 
enhanced 

• The avenue changes character but the main urban 

furniture elements should be the same along the full 
length of the street

• The public furniture along Avenue J. F. Kennedy should 
signal that this is a public space, and all should feel 
welcome to sit, use the garbage bins or park their bicycle

Example: Applied to Grünewald neighbourhood square

Example: Applied to Avenue J. F. Kennedy

A special “Kirchberg long-bench” or several singular “Kirchberg 
benches” could be fitted together to create a long seating section along 
the wall - in the sun and with a great view of the square.

Today this neighbourhood square in Grünewald only offers seating for 
people to sit with their backs to the green planters. Seating with no 
back- or armrests would offer comfort for longer staying. 

Today there are almost no seating opportunities or public furniture 
along Avenue J. F. Kennedy. For pedestrians and bicyclists it is 
difficult to see where you can have a pause or park your bicycle. 

Along the sidewalk and bicycle lane, the green median with trees 
can be widened and furnished with seating and service elements 
that makes the streetscape more attractive and accessible for 
soft mobility and city activities. 

L E G I B I L I T Y  &  I D E N T I T Y
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Kuberierg

Langfuur - Vieux Kirchberg

Quartier Est

Quartier du Parc

Quartier Coque

Quartier Europeen & 
culture

Frieden-
Reimerwee

Examples of unique identity markers

Diagram with zones for unique main public spaces* 

1.2 / Allow for complementary 
and unique urban furniture 
A   Support the identity of specific, 
unique places 

• At selected public spaces, additional and 
specially designed furniture will promote the 
functions and identity of the place.

• Another complementary furniture identity can 
make the area a unique place and destination 
with much more color and interest.

• The elements added to support or create the 
unique identity could be of different purpose 
- special types of seating, lighting, tree type 
etc., and could also be supported further by 
changes in the paving.

• It is important that these spaces still clearly 
show that they are public and invite public 
use, e.g. by integrating some unifying 
furniture. 

*Other public spaces can also benefit from having one or several 
unique elements - the balance of unifying and unique should be 
considered in each urban design project.

Main places that should be furnished to show that they are both 
public and unique. The places are the main district and city 
places that are used intensely and are the ‘face’ to the city.

Culture and experience

University and school area

The park area

Kirchberg city centre

The European hub and destination

Mixed business

Health

First class everyday living

New mixed neighbourhood

L E G I B I L I T Y  &  I D E N T I T Y



13Gehl — Urban Furniture Toolbox

• Once a year, playful temporary urban furniture is put 
out on the semi-private area to complement the more 
strict permanent design of the front square of the KPMG 
building

• At Place de l’Europe, Fonds Kirchberg has constructed a 
unique element that can cater to public outdoor activities 
related to the nearby institutions.

• A wooden outdoor seating element would serve as 

seating and play, both for everyday life and as a stage for 
an audience.

• The platform introduces a human scale and a place in 
the big square - bringing people closer to the treetops.

Example: Applying small scale uniqueness

Example: Uniqueness applied to a main public space

In the everyday situation, the area in front of KPMG is only used as 
parking for electric cars (promotion of the green profile).

Once a year, KPMG beach inhabits the front square with unique beach 
themed urban furniture - activating the area with staying, playing and 
social interaction.

Before, Place de l’Europe was big, and even though trees added shade 
and green to the square, the main character of seating and surfaces 
was stone and hardscape.

Today the square has a warm feeling to it - the wooden deck offers 
a warm material to sit on, a human scale, and a positive sensory 
environment that invites people to stay longer. 

L E G I B I L I T Y  &  I D E N T I T Y

Before

Before

After

After
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2/ Comfortable Furniture

When urban furniture makes the users feel welcome and 
comfortable while using the public spaces, people are more 
likely to stay longer - and even to return. Comfort has to apply 
for everyone - all ages and abilities. When the furniture is 
welcoming for all, the chance for different groups to meet 
and interact grows, thereby improving the social coherence of 
the area. One can say that comfortable furniture is the base 
ingredient when growing city life. 

• Benches and seats
• Tables and chairs
• Combined staying elements for all ages
• Shelters from the negative effects of 

climate (strong sun, wind, etc.)

Providing comfort for staying activities:



Example of benches located where there is nothing to look at, 
exposed to wind and other people’s watchful eyes, and placed too far 
apart for social contact.

Example of benches in a location that is very exposed, with no 
backrest, and made of materials that are cold to sit on, making the 
seats unwelcoming and uncomfortable to use

• Lack of back- and armrests make benches difficult to 
use, especially for elderly

• Hard and cold materials generate short-term staying 
only

• Fixed benches placed far apart make both formal and 
informal social interaction difficult

• Benches are positioned exposed to views
• Benches are exposed to wind and sun
• No /few benches where people actually are: 

- along streets offering pauses 
- at entrances for smoke-breaks 
- outside offices for outdoor work and breaks

• Often private and commercial furniture occupies the 
best locations along the edges of streets and squares

Most seating is uncomfortable and inflexible

Most benches are not located correctly

Kirchberg needs more comfortable 
staying environments

Outside the European School, many relatives wait to pick up children 
but they have nowhere to sit and nothing to do -causing them to leave 
quickly. The area thereby misses out on a lot of potential life brought by 
playing and staying activities.

There is a lack of urban furniture where people 
actually are

There is a lost potential for city life to happen when the 
busy everyday hubs do not cater for or welcome staying 
activities
• At busy everyday destinations like outside schools 

in the morning and afternoon, there are no or few 
possibilities to sit, play, work or enjoy while waiting

• Seating is missing at entrances where people spend 
time waiting for each other or are having a break (e.g. 
smoking) 

 There is a need for comfortable  
seating in both squares, parks and streets

 There is a need for more urban furniture where  
people are - mainly at everyday destinations

 There is a need to relocate seating to the edge zones 
and protected areas

C O M F O R T A B L E  F U R N I T U R E 
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2.1/ Provide comfort for more 
and longer staying
A   Develop different scales and types of 
furniture that cater for more types of staying

Develop a suitcase of high quality urban furniture of all scales 
that can cater well for many different uses, users and scales 
of space. 

XS - XL furniture
Small scale furniture generally offers a flexibility of use - you 
can sit down where and how you prefer. 
More medium scale furniture can be arranged as ‘staying 
environments’ where meetings, picnics, working, etc. can 
happen individually or for groups of people.
Large scale and extra large scale furniture will generally be 
of a unique design that is adequate for the place and local 
needs. 

Primary & secondary seating
Primary seating is  delivered by furniture designed for a 
primarily seating purpose. Secondary seating is public 
space elements designed for another purpose, but which is 
also useful for seating (e.g. fountains, stairs and bollards).
Secondary seating is mostly used when the primary seating 
is occupied or when primary seating is located wrongly 
according to climate, view, group size, etc.
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S

M

L

XL

C O M F O R T A B L E  F U R N I T U R E 
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B   Choose urban furniture 
that is comfortable to use

Flexible seating can instantly 
be rearranged to fit with the 
requirements of its users. It 
represents a quick way to adapt 
the public spaces as needed and 
invites visitors to inhabit the space 
in a new way, to move seats into the 
sun or shade or into different social 
configurations.

A consistent style of flex-furniture 
could be adapted for Kirchberg to 
ensure quality, identity, and visual 
cohesion. Within this palette there 
could be variations, for example 
different colours to increase 
playfulness if desired.

Convenience is crutial 
All urban furniture should be 
comfortable to use and well-lit when 
dark.
• Covered bicycle parking should 

make it easy to park the bike.
• Bins located where needed - close 

to, but NOT blocking, the flows of 
people.

Comfortable seats are for all
A comfortable seat is where people 
want to stay for a while. 
 
Arm and backrests are important to 
cater for all ages and abilities. They 
make it easier to sit down and get up 
again - and are comfortable when 
seated.

The flexible to complement the fixed

Armchairs/lounge models
• Comfortable when sitting a bit 

longer, feels more “luxurious” 
• Care should be taken when using 

chairs in particular contexts near 
stairs, water, etc.

• Be aware that more space is 
needed for storage during winter

Classic café style flex seating
• Easy to move around into different 

social seating formations
• Easy to remove when needed for 

events or to be included as part of 
events

• Offers the ability to test and 
evaluate different placements and 
move if needed

• Quick to change use of a place with 
chairs + tables for e.g. outdoor 
working and lunchtime activities

Potential locations in Kirchberg:
• All parks and pocket parks
• Movable elements at Place de 

l’Europe and Auchan North Square
• Most semi-private squares and 

entrance areas 
Slightly reclined movable seating which 
is robust and heavy/less moveable, with 
armrests.

Café style flex seating in bright colours can 
quickly change the appearance of a space and 
provide good contrast to grey paving.

C O M F O R T A B L E  F U R N I T U R E 
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A   Transform buildings, stairs and passive 
elements to welcome seating

Example of a facade along a street that could be made comfortable for 
seating.

Along many streets, the building facades and landscape elements 
have edges in a ‘sittable height’ that, with a little addition, can become 
welcoming for a short break or pause for the elderly.

Example of how stairs can invite for staying  
(photo: Almaty, Kazakhstan)

Example of how a landscape edge can deliver 
comfortable seating (photo: Sao Paulo, Brazil)

Many facades and barriers along the streets of Kirchberg 
offer possibilities for seating. Today the edges are mostly 
of stone or concrete - a surface that is cold to sit on - but 
has the right height and location to easily be transformed 
into comfortable seating. This way, seating can be fitted 
into the streetscape without taking up space.

Now Vision

2.2/ Make Kirchberg ‘sittable’

C O M F O R T A B L E  F U R N I T U R E 
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Benefit more from the existing urban furniture that lacks 
the right materiality or location:

• Evaluate each existing space and the furniture available, 
and consider whether the furniture can be reconstructed 
or maintained to meet the needs and qualities that the 
location calls for. This could be done by adding wood or 
another material that improves the seating environment, 
adding backrests, refreshing paint and replacing parts 
that are missing. 

• Relocate existing furniture or organize them in another 
way to better provide a comfortable seating environment 
and promote social interaction. Additional furniture could 
be added to complement the existing.

 

B   Replace, relocate, improve and 
add to existing furniture

Example of existing benches in 
Grünewald, Kirchberg, that have 
been improved with materials that 
are more comfortable to sit on.

Example of an existing bench in 
Grünewald, Kirchberg, that has 
a uncomfortable location and 
materiality

Where microclimate is good
Place furniture to support the 
creation of a good microclimate 
(weather and noise/pollution) e.g. 
planters which filter the wind/
create shade and reduce the scale 
of a space. Place benches where the 
microclimate is good for the location 
and season, and add seating that 
can be moved to the best location 
according to sun/shade.

Along an edge and with a view
Benches and/or secondary seating 
should be located along the edge of 
a space for people to get an overview 
of the space and not feel exposed. 
Seating should offer a good view - to 
landscape, amenities or other people 
passing by.

Facing each other with a 
distance that makes it possible 
to talk or choose not to

Benches placed on an angle 
makes it possible to keep 
distance from other people...

.. or to sit close and have 
a conversation

Allowing for individual and social 
seating
Different placements offer different 
opportunities for interaction. By 
placing benches near, either facing 
each other or in perpendicular 
arrangement, a “talkscape” is 
created where people can choose to 
either sit close and have a personal 
conversation or further apart to have 
their own personal space.

C O M F O R T A B L E  F U R N I T U R E 
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3/ Enjoyment & Positive Simuli

For people to find places interesting to pass and walk along, 
the places need to be well-lit and to stimulate the human 
senses. Positive stimuli and a human scale environment 
will make people want to stay and explore. Therefore places 
delivering enjoyable environments - offering surprises and 
activities that are not found elsewhere - will also become 
more used and safe. 

E N J O Y M E N T  &  P O S I T I V E  S T I M U L I

• Planters and flowerbeds adding scents 
and sounds of wildlife

• Greening elements and facades
• Light that enhances and gives a positive 

experience of the environment
• Water fountains 
• Art installations

Providing enjoyment and positive stimuli:



Art is passive and inaccessible

Kirchberg needs more green and 
enjoyment

The space in front of Coque sports center is very open and has no 
possibilities or amenities to make people stay.

Along Avenue J. F. Kennedy the light is mostly focused on 
providing adequate light for cars, but does not generate a good 
walking experience

Generally art in public space is big scale and only used to fill out 
vacant/empty spaces - it interacts little with people in the area

E N J O Y M E N T  &  P O S I T I V E  S T I M U L I

Planting offers enjoyment, but Kirchberg has 
few plants in the public space

• Many of the main public spaces at central 
destinations for daily users and visitors have very 
little green to offer enjoyment and positive stimuli.

• Lots of stone surfaces and lack of green leaves 
public spaces without shade and raises the 
temperature on warm summer days to be 
unbearable for city life. 

 There is a need for more green amenities  
in the hardscaped public spaces

Light is generally big scale and blinding

Evenings and nights - especially during winter time 
- are dark and can seem unsafe and unattractive to 
city life. 
• Today most light caters to car traffic - giving 

generous light for fast moving traffic to navigate 
and experience the design of buildings and 
squares. 

• Pedestrians and bicyclists (and wildlife) are blinded 
or do not have adequate light where they need to 
move or stay. 

 There is a need for better lighting to create 
destina tions and make walking and staying in  
the dark a positive experience 

• Kirchberg has multiple pieces of art in public 
spaces. 

• Generally, the art is located on pieces of land that 
are (or appears to be) private land. 

• Most of the art is big-scale and passive installations 
with the purpose of filling out gaps - they do not 
interact with or engage people staying or passing by

 There is a need to make art a more  
active and fun part of the public spaces.

25Gehl — Urban Furniture Toolbox
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• Add planters of all scales - relating 
to the local context - and combine 
the green elements with other 
urban furniture like seating, bicycle 
parking, pavilions, etc.

• Make green more playful and stimulating for the senses by 
adding light, soundscapes and a variation of plants. 

• Allow for some places to break out of the general, strict design 
of public space and add colors and installations to engage and 
surprise the users, thereby activating public space.

• Continue to use urban gardening to 
greenify and build local ownership 
and social activities, especially in 
new city districts and residential 
areas.

• Use planters to greenify existing 
public spaces that lack green, 
thereby improving microclimate and 
sensory impressions.

3.1/ Offer more surprises and  
good experiences

Temporary and flexible colorful elements (Porto, 
Portugal)

Example of a green structure that delivers 
human scale, positive sensory input and a 
unique definition of place (Zürich, Switzerland)

At this square in Copenhagen the use of light 
patterns, artificial sounds and water creates 
an attractive and spectacular experience. 

Example of urban gardens already 
implemented in Grünewald, Kirchberg

Colorful elements and art-making outdoor 
areas fun and playful to look at and interact 
with (Festival des Architectures Vives de 
Montpellier, France)

Planters can help diversify scale and type 
of green, delivering zoning, enclosure or 
definition to spaces and green at eye level 
(Lyon, France)

A   Let nature in

B   Add much more color, texture, 
and soundscape for the senses 

E N J O Y M E N T  &  P O S I T I V E  S T I M U L I

Photo: Paul KOZLOWSKI ©photoarchitecture



27Gehl — Urban Furniture Toolbox

Open-air Auditorium, Culiacán Botanical 
Garden, Mexico photo: Tatiana Bilbao, serve 
both teaching and learning - and is a playful 
element for all, outside school hours.

Exhibition elements displaying innovative 
design at Kongens Nytorv in Copenhagen, 
being spectacular elements in themselves

A big wooden element at Place de l’Europe for 
seating and playing on everyday, and seating 
and stage during events e.g. set up by nearby 
stakeholders like the Philharmonie

Mural at the Red Square in Copenhagen that 
activates a passive wall and tells the story of 
the local multicultural neighbourhood

Colorful art and seating at the Olympic 
Sculpture Park in Seattle gives the park a 
clear identity

The Tower Playground in Fælledparken, 
Copenhagen transforms the Copenhagen 
identity of being a city of towers into a playful 
and spectacular destination for the whole city

• Invite the local stakeholders to use nearby public space 
e.g. as a showroom for what is happening inside the 
buildings. This can attract people into the functions as 
well as make the (cultural) activity accessible by bringing 
it into the public space. 

• Add small scale elements - plants, seats, exhibitions, art, 
etc. with a reference to indoor activities to improve the 
experience of public space and the sensory environment.

• Research the stories and pieces of information about a place 
which cannot be seen visually - but that give an extra dimension 
once you get to know the place.

• Make the stories visible, for example through public art, themed 
playgrounds or small details visible in paving as text or images. 

C   Let the (cultural) stakeholders 
interact and contribute

D   Use art and the unique history to customize 
urban furniture at selected locations

E N J O Y M E N T  &  P O S I T I V E  S T I M U L I
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     Work with the City of Luxembourg to 
deliver the light strategy of the city

• Choose the types and light levels 
for street light posts that cater well 
for the type of street and space 
(Chapter 8 in The Lighting Strategy 
for Luxembourg)

• Make lighting of public spaces 
reflect the public space typology

• Make unique lighting design in 
the public spaces that are going 
to stand out (see Chapter 1 on 
Legibility & Identity)

• Ensure flexible lighting in main 
squares to accommodate both 
everyday activities and events

• Work with lighting of public 
buildings in a way that promotes the 
architecture and reflects, but not 
overwhelms, the local identity and 
amenities

• Do not allow for buildings to 
have screens or lamps with a 
commercial purpose, since this 
tends to overtake the light given by 
the public light

• In parks, main pedestrian and 
bicycle corridors should have low- 
light adequate for illuminating the 
pathway without blinding the users 

and disturbing wild life (chapter 
4 in The Lighting strategy for 
Luxembourg)

• In parks, smaller pathways should 
be left without light or only with 
low posts (pointing downwards/
targeting the surface)

• In parks, a few unique plantings 
or crosspoints can be highlighted 
with light/light art installations for 
ambience

• Ensure that lighting infrastructure 
does not create visual clutter 
during the day, nor obstacles for 
pedestrians

• Light from the ground floor creates 
a feeling of safety after dark and 
should be promoted where possible, 
but suited for the specific location/ 
function/ window display

• Lighting of bus stops should be 
calm and enhance a feeling of 
safety, without a blinding effect or 
making the people who are waiting 
for the bus feel over-exposed

3.2/ Use light to deliver good 
experiences when dark

                         

    Leitfaden „Gutes Licht“ im Außenraum 
     für das Großherzogtum Luxemburg 

The Lighting Strategy for Luxembourg City 
focuses on delivering a good balance of 
light which is adequate for the function and 
purpose and reduces light pollution. The 
Lighting Strategy should also be adopted in 
Kirchberg.

Using the main principles from  
The Lighting  Strategy for Luxembourg

This conceptual lighting plan follows 
the directions and principles given by 
the Lighting Strategy of Luxembourg 
and is adapted to the role and identity 
of places described in the Public Space 
Network plan.

Green main places with unique 
lighting features

Main squares with unique lighting 
features

Lighting concept for Kirchberg

See also the public space hierarchy 
plan in the Public Space Network Plan 
document

See also the street typology plan 
in the Public Space Network Plan 
document

E N J O Y M E N T  &  P O S I T I V E  S T I M U L I
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Using light and light events to 
create evening destinations offers a 
new experience of the city

Combining light with urban furniture 
gives a special effect and makes a 
spectacular evening destination 

Principles for everyday lighting

Principles for unique lighting

Low level lighting 
of small pathways 
- not blinding and 
respecting wildlife

Human scale 
lighting making 
it accessible and 
safe to walk 

Lighting of 
carriageway to 
deliver traffic 
safety 

Facade lighting only of 
important buildings/
public functions

In main places that host events 
 - light poles with the flexibility to 
cater for both the everyday and events

Artistic/playful/inter active 
lighting on art or water 
features

Lighting to enhance a public space, to 
make the space feel safe and inviting 
- both light poles and other types 
creating ambience

Lighting from inside 
buildings help lighting 
edge zones and indicates 
people are nearby 

Lighting from inside residential 
buildings - enhancing a feeling 
of safety

Low-level and guiding lighting 
marking were pedestrians and 
cyclists can travel safely

Lighting for different modes of 
traffic and their individual needs

Examples of lighting principles and elements; 
adding and enhancing something extraordinary 
and unique

Furniture with 
lighting integrated

Light poles can be used 
for events and everyday 
tree illumination

Embedding light in the general design of 
urban furniture and landscaping enhances 
functions and design without being an ad-on

Examples of lighting principles and elements 
creating the base-light of the city

A well lit transport hub - 
playground located between bus- 
and train stop (Greve, Denmark)

E N J O Y M E N T  &  P O S I T I V E  S T I M U L I



Lighting Masterplan
Copenhagen, Denmark

BE ST PR ACTICE

Copenhagen generally has a low level 
of light while still being a beautiful 
and safe city to use and live in. It is 
known for being one of few capitals 
where you are able to see the stars in 
the sky from central squares of the 
city center. 

Copenhagen Municipality has made a 
thoughtful and thoroughly developed 
lighting masterplan that shall help in 
making the experience of the streets, 
spaces, buildings and landscapes of 
the city more beautiful, comforting 
and diverse - and thereby improve 
quality of life in the city. 
 
The ambition is to use technological 
innovation and sustainable solutions 
to save energy, promote a connected 
and unique image of the city, and 
create good experiences and 
wayfinding in the city - especially for 
soft mobility. 

As a starting pont, an analysis of the 
existing lighting was made looking 
at local needs and design of existing 

equipment - including input on 
experiences from local stakeholders 
and experts within biology (wildlife 
and nature).

The initiatives have two focus areas: 
• Making a better city, which is 

safe, comfortable, living, active, 
sustainable and communicating.

• Delivering more than light, 
supporting other goals, eg. 
physical activity, heritage and 
local life. 

The masterplan works with both 
renewal of existing equipment and  
additions and future concepts. It 
is central to the plan that lighting 
is supporting the other visions 
e.g. to traffic safety, sustainability, 
movement, city life and local identity.

The main recommendations in the 
masterplan are:
• Improve public city lighting making 

it more efficient
• Limit the use of artificial light 

where the source does not 

promote society or safety
• Limit the stress on natural and 

semi-natural areas
• Work with gentle lighting in green 

and blue preservation areas
• Preserve dark corridors where 

possible to promote the wellbeing 
and flows of plants and animal life

• It is recommended to deliver warm 
and limited use of light in parks and 
green areas

Client: City of Copenhagen

Date: 2014

Team: Citelum and UiWE

The Masterplan is only to be 
applied to areas owned by 
Copenhagen Municipality, but 
should inspire and be used in 
dialogue with private landowners 
to improve the experience of the 
whole city.

The Lighting Masterplan
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Fête des lumières
• 4 Festival evenings during one week/

once a year

• 1.8 million visitors (2018)

• 100,000 International tourists (2018)

Light is a big part of Lyon’s identity, 
with an ambitious lighting plan and 
many permanent light installations. 
Each year at the beginning of 
December, a light festival is 
arranged in the central parts of the 
city.

The tradition stems back to 
1852, when the residents of Lyon 
spontaneously placed candles on 
their window sills in celebration of 
the installation of a statue of the 
Virgin Mary. 

The event celebrates both the 
heritage of the city and shows a 
rich variation of experimental and 
ambient light art. 

Public spaces and streets are 
transformed with hanging lights, 
lit up facades, light shining inside 
courtyards and on heritage 
architecture, all created by light 
artists.

Fête des lumières
Lyon, France

BE ST PR ACTICE

An activity like  
this could happen 

at the main squares 
of Kirchberg* with 

additional locations 
chosen by the 

artists

* see page 14 for the location of 
the main squares 
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*see page 39 for definition of necessary and optional activities

4/ Activity & Interaction

Urban furniture holds a great potential to activate public space 
according to local needs and users. Much of the activating urban 
furniture is not a part of a generic system, but needs to be adapted 
and customized to the local needs and users. Activating and 
interactive elements should cater to both necessary and optional 
activity*, active and passive activities, and activity for all ages, users 
and types of use.

• Play and sports equipment
• Installations that invite for social interaction
• Event installations (lamps, power plugs, access 

to water, etc.)
• Equipment for smaller fairs and events (booths, 

stage, screens, etc.)
• Pavilions /food trucks with commercial activity 

(kiosk, café, etc.)

Generating activity and 
interaction:



The Auchan North Square has an attractive seating environment with 
lots of green amenities and many people staying - but with nothing 
else to do but to sit.

Example of a passive facade in Kirchberg - even though the facade 
is transparent which makes indoor activity visually connected to 
people passing by, there is no interaction inside-out and often 
blinds are rolled down, blocking visual contact.

Diagram showing the consequences of monofunctionality. Office 
areas have a high lunchtime activity only, and the rest of the day and 
during weekends there is a very low activity in the streets. 

Pedestrian activity along Avenue J. F. Kennedy  
(at Rue Marcel Fishbach)

Most furniture only supports passive recreation 
(seating)

Most activities happen indoors - few functions 
address and activate public space

Little variation of activities in public space due 
to monofunctionality and peak-use patterns

Kirchberg needs a variation  
of activities

• Public space has few activities since functions 
inside buildings do not influence the life and activity 
in public space

• Ground floor facades do not open up to streets and 
public spaces but are often closed and dull to walk 
along

• Singular functions leave public spaces inactive 
during big parts of the day

• Peak use activity e.g. during lunchtime is not 
catered for or complemented with other possible 
activities that can make more people use and stay 
longer in public space

• Most public spaces only cater to seating and have 
no complementary programme for other types of 
activities - e.g. optional and active recreation

• Urban furniture is mostly catering to activities 
during good weather 

 There is a need for more active edges along 
streets and squares

 There is a need for more varied  
types of use and users

 There is a need for urban furniture  
that invites people to be active
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• Let a pavilion programme offer both temporary and 
permanent activities, e.g. permanent pavilions, kiosks, 
flexible food-trucks and markets

• Use different types and sizes of pavilions to introduce a 
small and medium scale built environment to Kirchberg, 
and to define the edge and reduce scale of big spaces

4.1/ Grow an activating   
pavilion programme   
A   Develop a pavilion programme 

Temporary installation Permanent activator

Events / food truck festivalWeekly activity

‘City organizers need to be aware 
of sending more activities to the 
Kirchberg area’
Input from Stakeholder workshop October 2017

Fonds Kirchberg and Quartierstuff are already activating public 
spaces with markets and fairs which attract many users and 
give life to empty spaces.  

Quartierstuff is one succesful example to be repeated. It has 
shown how a temporary pavilion can bring new functions and 
community-building activities to a new area. 

The Kyosk in the Central Park of Kirchberg is a great example 
of how even a small scale commercial and cultural pavilion 
programme can activate public space and become a destination.

Kirchberg already has many food trucks visiting the Plateau at 
lunchtime. A better coordination of their location could ensure that 
all users of the Plateau know where and when they come. 

A C T I V I T Y  &  I N T E R A C T I O N
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An active and interactive square
Place de la République, Paris, France

All generations and user groups gather at the square - either to 
be active, playing with water and each other, to have a rest - or to 
look at or interact with other people.

In the pavilions along the square the municipality is hosting 
different types of services. The red pavilion provides games 
and toys to use in the square - e.g. while seated at the movable 
chairs and tables.

The Place de la République is the 
largest pedestrian square in Paris. Its 
redevelopment in 2013 was based on 
the concept of a wide open space with 
multiple urban uses. The new square 
creates a large-scale landscape and 
becomes an urban resource that is 
available and adaptable for different 
uses. Quite opposing the previous 
project made in 1880, the architects 
who did not want to freeze the uses, 
chose to conceive this surface as 
an open stage. “If you are afraid of 
the void, you fill it with things that 
exclude and substitute themselves to 
the human presence. We wanted the 
human action to be the one filling the 
voids.”

On this wide open surface, you 
will find only two permanent 
constructions: a pavilion housing a 
café which extends into the public 

space through its partly covered 
terrace; and another red pavilion 
which offers chairs, tables, as well as 
many games for everyone from the 
young to the elderly. 

Due to its exceptional size, symbolic 
history and ability to welcome such 
a variety of uses, the Place de la 
République has become a new 
centre of attraction, and a place for 
exchanges and encounters. From a 
space where people were just passing 
by, this space is now a very popular 
destination. All the generations seem 
to have found in this urban space an 
answer to their specific needs and are 
thus melding together. 

Client: City of Paris

Location : Paris 3th, 10th, 11th, 
France

Area 3.8 hectares

Date : Delivered in 2013

Team: TVK (lead architect and urban 
designer) 

Martha Schwartz and Areal 
(landscape architects) 

Yann Kersalé (lighting creator), Atec 
(engineer)

Citec (traffic and movement 
consultant)

TransSolar (environmental 
consultant)

Ville Ouverte (concertation)

Place de la République

An activity like  
this could e.g. be 

added to the park at 
the National Library 
and/or the Central 

Park

BE ST PR ACTICE
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4.2/ Develop a palette of furniture 
that activates public space

+

A   Select furniture that 
supports a diversity of 
passive and active activities
• Distribute equipment for play, 

exercise, arts, seating, etc. with a 
programme that reflects the local 
identity and character of the area

• Use furniture with a programme 
that is inviting and can serve as a 
destination for nearby users

• Develop a variation of activities that 
activate public space during all 
seasons and all times of day and 
week

• Make everyday spaces and routes 
more fun, sensory, and interesting 
to use and stay in

• Combine the commercial 
programme with a public 
programme to maximize the 
potential use of a space - deliver 
true public spaces for all and invite 
different users to interact

Reflect the local identity and characterProgramme according to the overall network and flow of people

B   Align with the Public Space Network Plan

Example of a combination of public art 
and sport

Consider winter as an asset for city life by 
working with seating, light and activities that 
suit the season

Combine public and commercial seating and 
activity to maximize the potential of place and 
the extent of city life

Use the local identity, character and public functions to influence 
the design and programming of public space and furniture

Understand the flow of people and overall identity and connections 
across the Plateau in the programming of urban furniture

The urban furniture programme has to be 
aligned with the overall vision for the public 
space network:

See Public Space Network Plan document for more 
information about program and local identity and 
character (page 26 and 69)

A C T I V I T Y  &  I N T E R A C T I O N
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Overlap staying activities and 
playspots in the pedestrian network 
e.g. so kids can play next to the café 
where parents are sitting or spend 
time while their parents are shopping.

The litmus test of good public space is 
to make sure that public space is safe, 
accessible, comfortable and inviting 
for both a child at the age of 8 and an 
elderly person at the age of 80. 
If it passes the litmus test, the public 
space is most likely inviting for all 
users. 

C   Grow the programme 
for a variation of users

Necessary city life: Optional city life:

Plan for all ages = plan for the age of 
8 and 80 

D   Deliver a mix of optional and neccesary activities

Daily comings and goings:
To walk to and from.

Daily transit actitity: 
To walk through the area.

Shortterm staying activity:
(in connection to visits in the area)
Breaks and pauses.
Waiting for the bus.  

Recreational activity: 
Recreation and play.

Planned activity:
To be spectator/participan

What kind of activities can be expect -
ed in the public space?

The every day users: 
People that live and work in the area.

The visitors/customers: 
People that visit the functions in the area.

The passers-by,    
pedestrians in transit: 
People passing through the area.

The recreational visitors:
People that visit the area because the public 
space is delightful or to use the public space in 
relation to recreation, pleasure, exercise, play etc.

The visitors to events:
People that visit the public space 
because of special events.  

Which user groups can be expect -
ed to use the public space?

Daily comings and goings:
To walk to and from.

Daily transit actitity: 
To walk through the area.

Shortterm staying activity:
(in connection to visits in the area)
Breaks and pauses.
Waiting for the bus.  

Recreational activity: 
Recreation and play.

Planned activity:
To be spectator/participan

What kind of activities can be expect -
ed in the public space?

The every day users: 
People that live and work in the area.

The visitors/customers: 
People that visit the functions in the area.

The passers-by,    
pedestrians in transit: 
People passing through the area.

The recreational visitors:
People that visit the area because the public 
space is delightful or to use the public space in 
relation to recreation, pleasure, exercise, play etc.

The visitors to events:
People that visit the public space 
because of special events.  

Which user groups can be expect -
ed to use the public space?

Everyday life

Furniture and service for 
people who live, study, 
work or have errands 
in the area e.g. outdoor 
workplaces, covered and 
spectacular bicycle racks 
and a fun bus stop

People passing by

Services and inviting 
furniture bringing good 
sensory stimuli and 
possibilities to stay for 
people who are passing 
through the area on their 
way to something else

Daily comings and goings:
To walk to and from.

Daily transit actitity: 
To walk through the area.

Shortterm staying activity:
(in connection to visits in the area)
Breaks and pauses.
Waiting for the bus.  

Recreational activity: 
Recreation and play.

Planned activity:
To be spectator/participan

What kind of activities can be expect -
ed in the public space?

The every day users: 
People that live and work in the area.

The visitors/customers: 
People that visit the functions in the area.

The passers-by,    
pedestrians in transit: 
People passing through the area.

The recreational visitors:
People that visit the area because the public 
space is delightful or to use the public space in 
relation to recreation, pleasure, exercise, play etc.

The visitors to events:
People that visit the public space 
because of special events.  

Which user groups can be expect -
ed to use the public space?

Recreational life

Furnish to invite visitors 
to spend time due to the 
recreational values and 
amenities of the place

Daily comings and goings:
To walk to and from.

Daily transit actitity: 
To walk through the area.

Shortterm staying activity:
(in connection to visits in the area)
Breaks and pauses.
Waiting for the bus.  

Recreational activity: 
Recreation and play.

Planned activity:
To be spectator/participan

What kind of activities can be expect -
ed in the public space?

The every day users: 
People that live and work in the area.

The visitors/customers: 
People that visit the functions in the area.

The passers-by,    
pedestrians in transit: 
People passing through the area.

The recreational visitors:
People that visit the area because the public 
space is delightful or to use the public space in 
relation to recreation, pleasure, exercise, play etc.

The visitors to events:
People that visit the public space 
because of special events.  

Which user groups can be expect -
ed to use the public space?

Event visitors

People coming due to an 
event e.g. a concert or 
market can be invited to 
stay longer and come back 
to the area later, if urban 
furniture creates a diverse 
and attractive place

Daily comings and goings:
To walk to and from.

Daily transit actitity: 
To walk through the area.

Shortterm staying activity:
(in connection to visits in the area)
Breaks and pauses.
Waiting for the bus.  

Recreational activity: 
Recreation and play.

Planned activity:
To be spectator/participan

What kind of activities can be expect -
ed in the public space?

The every day users: 
People that live and work in the area.

The visitors/customers: 
People that visit the functions in the area.

The passers-by,    
pedestrians in transit: 
People passing through the area.

The recreational visitors:
People that visit the area because the public 
space is delightful or to use the public space in 
relation to recreation, pleasure, exercise, play etc.

The visitors to events:
People that visit the public space 
because of special events.  

Which user groups can be expect -
ed to use the public space?

Customer/tourist

Invite visitors to shops 
and destinations to 
stay longer by adding 
furniture with an 
additional and related 
programme 

Correlations between activities and seating: 
Activites to take part in and places for the 
audience of city life.

Urban furniture delivering a safe, fun and 
attractive environment for children also makes 
the place attractive to parents and other user 
groups.

Correlations between activities and seating: 
This children’s playground is planned with 
different types of seating for all ages.

Urban furniture delivering a safe, fun, and 
attractive environment for the elderly makes 
a city attractive for lifelong living, and also 
attracts other user groups.

Furnish public space to cater well for life related to 
things people have to do as a part of their daily life:

Add furniture that complements the necessary infrastructure 
with a programme that makes people choose to stay:

Necessary city life will happen no matter what the quality of 
public space is, whereas optional city life will only happen if 
the quality of public space is good.

A C T I V I T Y  &  I N T E R A C T I O N
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‘There is little life in the evenings and 
weekends. There is a need for activities 
that can attract more people from the 
city and invite locals to stay’
Input from Stakeholder workshop October 2017

During the process of developing this Urban 
Furniture Toolbox, central stakeholders and users 
have been invited to give their input. 

Much of the input and ideas collected from the 
users and stakeholders relates to the need 
for more furniture to host activities and public 
facilities, for example:

• Gathering points and coverings where people 
can host for example outdoor picnics and 
birthday parties

• Facilities for bus drivers until the new bus 
terminal is done

• A good seasonal programme for public spaces
• more green and more playgrounds that are 

not standardized
• Multi-functional furniture, eg. combining 

bus stops and other public functions and 
furniture (seating, bicycle parking, green, play, 
bookshelves, etc.) 

Engage with the users

A   Test activities at locations  
before implementing - continue 
doing what you already do!

Both in existing and new areas, it is 
valuable to test new furniture and 
functions before implementing a 
permanent solution. The use and 
behavior needs to be registered and  
documented during the test. A close 
dialogue with the local users and 
stakeholders about their opinions 
and experiences of the test period 
is needed, in order to inform the 
permanent design and furniture 
choices.

4.3/ Continue the learning 
and collaborative processes

‘There is a lack of small scale and of 
small local shops (not chain stores). 
The barrier for this to happen is high 
rents’
Input from Stakeholder workshop October 2017

Activating public space  
Kirchberg, Luxembourg

A C T I V I T Y  &  I N T E R A C T I O N

 IN
P

U
T

 F
R

O
M

 
P

R
O

C
E

S
S



41Gehl — Urban Furniture Toolbox

Public-Private Partnerships/Collaboration: 

The Kyosk 

Private landowner: 

KPMG beach

Local engagement: 

Quartierstuff

Public landowner: 

Yumm food truck festival

Activating public space  
Kirchberg, Luxembourg

The Quartierstuff initiative is hosted by Fonds Kirchberg, but most of 
the activities and planning is run by groups of local stakeholders. This 
type of local engagement generates social networks and gives the 
locals ownership of the use, management and service of projects and 
events. 

For two weeks once a year the “KPMG-beach”is a venue for company 
events, meetings for staff and clients of KPMG, and is at times open 
to the public.This example showcases how a private landowner and 
local stakeholders can help to activate outdoor spaces, thereby also 
activating the city.

Fonds Kirchberg is the driver of events and transformation projects 
of the central public spaces owned by the Fonds. At Place de l’Europe  
a wooden element was added to give better staying posibilities for 
everyday life and to create seating and stage facilities for outdoor 
concerts. In the photo, the succesful food truck festival ‘Yumm’ adds 
another layer of staying and activity to the square.

At the Central Park, Fonds Kirchberg has built the Kyosk to host a café 
and equipment that can support outdoor staying activities. The private 
manager of the Kyosk hosts both serving and activity for the everyday 
life and events on special occassions - e.g. outdoor broadcasting of 
sport events. 

When it comes to changing the use of public space, the 
land ownership influences who the main driver of change 
is. On public land, the city - or Fonds Kirchberg - can 
initiate and drive a process of change. Here the citizens 
are naturally involved in the planning process. 

But many central areas are located on privately-owned 
land, and even though the city or the public wants change 
to happen, the collaboration with the landowner is crutial 
in order to deliver change. 

In Kirchberg, there are several examples of different ways 
to collaborate and drive a transformation of public or 
semi-public spaces. It is a great quality for the area that 
many different stakeholders take ownership to the use 
and activation of all the spaces available in the Plateau. 
This is a culture that should be nurtured and supported 
into the future.

BE ST PR ACTICE
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info

27

WC

• Shelters for public transport
• Bicycle racks and other services for 

cycling
• Public restrooms
• Bins/garbage handling
• Drinking fountains
• Signage and wayfinding
• Pavilions with public/cultural activity 

(tourist info, exhibitions, etc.)
• Dynamic parking information

Supplying public facilities and 
infrastructure:

5/ Public Facilities & Infrastructure

Public space - streets and squares - is where all public facilities 
and infrastructure are located. The high and diverse need for urban 
furniture supporting parking, information, waste management, etc. 
is often solved by different departments and takes up significant 
space. The elements hold great potential in offering high quality 
service to the users of public space, if design and management is 
coordinated to support - and not block or interfere - with the use, 
flows, and city life of the place.



Example of poor maintenance of bicycle 
lanes (and sidewalk) during winter

Pavilion with entry to parking 
garage under Place de l’Europe

A spectacular roof for the tram stop gives the 
place and the tram a strong identity and high 
quality profile

At Place de l’Europe 24 bicycles of all 
types are parked and only 20 racks for 
ordinary are available

Existing information boards are 
dark, difficult to read and not easy 
to navigate

Low maintenance of a bench in Central 
Park - not an attractive seat

• Much effort and investments has been put into 
delivering high quality design standards and 
materials for traffic and parking infrastructure 

• The infrastructure and inventory for bicycles 
and pedestrians is insufficient

• High quality design is not always user friendly 
or easy to maintain

• The bicycle and pedestrian network, especially 
on smaller streets, has low priority when 
clearing for snow

• Many benches and seats are not maintained 
and therefore not attractive for staying 
activities

• Often insufficient covered or lit bicycle parking 
• There are very few public restrooms at the 

Plateau which makes public space less 
attractive to families and the elderly

• There is limited access to drinking water
• Information signs are easy to recognize and 

display great information in multiple languages, 
but the dark color palette makes it difficult to 
read

Kirchberg has very little but high 
quality public infrastructure

Scarce public facilities and bicycle 
parking

Room for improved maintenance

Public facilities and infrastructure 
have high design standards

 There is a need for improved bicycle service 
e.g. covered racks, pumps and information

 There is a need for better maintainence 
of urban furniture

 There is a need for more public facilities for 
pedestrians and bicyclists of high quality

P U B L I C  F A C I L I T I E S  &  I N F R A S T R U C T U R E

See more in the Cycling 
Network document

45Gehl — Urban Furniture Toolbox



TO DO

46 Gehl — Urban Furniture Toolbox

5.1/ Give more generous  
public space

B   Make necessary activities more 
fun and playful

A   Offer more service of high quality

Make people feel welcome to spend more time by 
expanding the selection and variation of high quality urban 
facilities, e.g. furniture for:
• Information and communication
• Bicycle infrastructure eg. parking, pumps
• Public transport equipment
• Pavilions for public events and markets
• Public restrooms and water fountains

• Plan urban furniture that hosts people’s everyday 
activities, and also engages and invites other playful 
qualities - giving short-term necessary activities the 
potential to become optional long-term staying activities. 

• Wrap or combine ‘dull’ and ‘unattractive’ public 
furniture, for example garbage handling and public 
restrooms, with other activities that make the service 
more attractive to use

High quality public pavilions - a part of a city wide pavilion programme 
that is administered by the city of Melbourne, Australia

A water post that is easy to 
recognize, access and use 

Bicycle parking in a sensory 
environment - integrated in the 
design of the space

Nudging: A trash container says ‘thanks, how 
sweet you are’ when being used  
(Køge, Denmark)

A bus shelter with a bookshelf and other 
functions like a city bicycle system integrated 
in the design - making the travel experience 
more enjoyable

A public toilet building at a playground 
becomes a playful object in itself 
(Copenhagen, Denmark)

P U B L I C  F A C I L I T I E S  &  I N F R A S T R U C T U R E
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High quality service pavilion series
Stockholm, Sweden

In Stockholm along Strömkajen, a series of pavilions are 
placed to activate the space, provide public facilities and 
wayfinding, as well as giving an underutilized open space 
identity and meaning.

The three pavilions are located in a culturally sensitive area 
along an important pedestrian link to cultural institutions.
The place is also a public transportation hub for waterbuses 
in the city and many visitors pass by every day. 

The pavilions have a multifunctional programme. They have 
greatly increased comfort for staying through integrated 
public seating, spaces with shelter and a viewing platform. 
The pavilions also provides space for small commercial 

functions - a kiosk and a café - as well as public facilities 
like restrooms and public transportation information, ticket 
sales and safe, sheltered waiting areas in the windy and 
rainy climate. There are service functions integrated for the 
public transportation boat company, including storage and 
spaces for waste management to support the logistics of the 
place.

The carefully designed pavilions by Marge Architects, 
only 300 m2 in total, are designed to give the public 
spaces identity and legibility but at the same time respect 
and support the surrounding iconic architecture and 
destinations.

Photo: Johan Fowelin ©Marge

BE ST PR ACTICE
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5.2/ Promote modal shifts

A   Make it attractive to cycle

Urban furniture for bicyclists is not the main game-
changer that makes more people bicycle. All urban 
furniture initiatives have to be combined with a good 

network infrastructure. But good urban furniture 
for bicycles can make a big difference in making the 
experience of being a bicyclist comfortable and convenient.

Footrests making it comfortable when 
stopping for red lights

A stand with tools makes it easy to adjust 
and repair the bicycle

Pump close to main bicycle 
parking 

An angled garbage bin 
facing the bicycle lane

Make it comfortable to be a bicyclist

Offer convenience for bicyclists

Inform and celebrate cycling

City bicycles located near transport stop 
entrances (foto from Kirchberg)

Wayfinding and paving giving people cycling 
directions to main cycle routes

Bollard informing people cycling about the 
cycle network and routes + their location

Water fountains offer convenience to all users 
but are very convenient to people cycling far 
on warm days

Celebrating each person cycling by every 
hour, day and year 

Covered bicycle parking close to entrances 
and public transport (Mbox in Kirchberg)

P U B L I C  F A C I L I T I E S  &  I N F R A S T R U C T U R E

See more in the Cycling 
Network document
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Transit hubs, bus, and tram stops should support an 
effective public transport system, at the same time as they 
also play an important role as public spaces and meeting 
places. They are often some of the places people visit most 
frequently in their everyday life. Urban furniture therefore 
needs to support the areas around public transit in these 

different roles and create a positive experience for users.
Both relevant public facilities and a good sensory 
experience is important, and the ingredients depend on 
things such as the specific location, surrounding functions 
and users, and the scale of the transit stop.

Maps and information

Wayfinding - knowing where you are 
- Public transport stops as identity markers

B   Provide great wayfinding, especially around public transport
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Piscine Olympique
175 Avenue J.F. Kennedy 

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Fusce venenatis lacus sit amet augue ul-
tricies pellentesque. Fusce vehicula magna non ipsum iaculis sodales. Nullam in semper eros. In-
teger vestibulum ante mauris, at ullamcorper leo laoreet nec.

Artère verte et Labyrinth
175 Avenue J.F. Kennedy 

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Fusce venenatis lacus sit amet augue ul-
tricies pellentesque. Fusce vehicula magna non ipsum iaculis sodales. Nullam in semper eros. In-
teger vestibulum ante mauris, at ullamcorper leo laoreet nec.

Coque
175 Avenue J.F. Kennedy 

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Fusce venenatis lacus sit amet augue ul-
tricies pellentesque. Fusce vehicula magna non ipsum iaculis sodales. Nullam in semper eros. In-
teger vestibulum ante mauris, at ullamcorper leo laoreet nec.

MUDAM
175 Avenue J.F. Kennedy 

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Fusce venenatis lacus sit amet augue 
ultricies pellentesque. Fusce vehicula magna non ipsum iaculis sodales. Nullam in semper eros. 
Integer vestibulum ante mauris, at ullamcorper leo laoreet nec.

Hotspot Kiem
175 Avenue J.F. Kennedy 

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Fusce venenatis lacus sit amet augue 
ultricies pellentesque. Fusce vehicula magna non ipsum iaculis sodales. Nullam in semper eros. 
Integer vestibulum ante mauris, at ullamcorper leo laoreet nec.

Hotspot Kiem
175 Avenue J.F. Kennedy 

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Fusce venenatis lacus sit amet augue 
ultricies pellentesque. Fusce vehicula magna non ipsum iaculis sodales. Nullam in semper eros. 
Integer vestibulum ante mauris, at ullamcorper leo laoreet nec.

Hotspot Grünewald
175 Avenue J.F. Kennedy 

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Fusce venenatis lacus sit amet augue ul-
tricies pellentesque. Fusce vehicula magna non ipsum iaculis sodales. Nullam in semper eros. In-

Situation projetée
Soustitre 

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Fusce venenatis lacus sit amet augue 
ultricies pellentesque. Fusce vehicula magna non ipsum iaculis sodales. Nullam in semper eros. 
Integer vestibulum ante mauris, at ullamcorper leo laoreet nec. Lorem ipsum dolor sit amet, con-
sectetur adipiscing elit. Fusce venenatis lacus sit amet augue ultricies pellentesque. Fusce vehic-
ula magna non ipsum iaculis sodales. Nullam in semper eros. Integer vestibulum ante mauris, at 
ullamcorper leo laoreet nec.
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Fusce venenatis lacus sit amet augue ul-
tricies pellentesque. Fusce vehicula magna non ipsum iaculis sodales. Nullam in semper eros. In-

Situation projetée
Soustitre 

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Fusce venenatis lacus sit amet augue 
ultricies pellentesque. Fusce vehicula magna non ipsum iaculis sodales. Nullam in semper eros. 
Integer vestibulum ante mauris, at ullamcorper leo laoreet nec. Lorem ipsum dolor sit amet, con-
sectetur adipiscing elit. Fusce venenatis lacus sit amet augue ultricies pellentesque. Fusce vehic-
ula magna non ipsum iaculis sodales. Nullam in semper eros. Integer vestibulum ante mauris, at 
ullamcorper leo laoreet nec.
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Fusce venenatis lacus sit amet augue ul-
tricies pellentesque. Fusce vehicula magna non ipsum iaculis sodales. Nullam in semper eros. In-

Situation projetée
Soustitre 

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Fusce venenatis lacus sit amet augue 
ultricies pellentesque. Fusce vehicula magna non ipsum iaculis sodales. Nullam in semper eros. 
Integer vestibulum ante mauris, at ullamcorper leo laoreet nec. Lorem ipsum dolor sit amet, con-
sectetur adipiscing elit. Fusce venenatis lacus sit amet augue ultricies pellentesque. Fusce vehic-
ula magna non ipsum iaculis sodales. Nullam in semper eros. Integer vestibulum ante mauris, at 
ullamcorper leo laoreet nec.
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Fusce venenatis lacus sit amet augue ul-
tricies pellentesque. Fusce vehicula magna non ipsum iaculis sodales. Nullam in semper eros. In-

Situation projetée
Soustitre 

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Fusce venenatis lacus sit amet augue 
ultricies pellentesque. Fusce vehicula magna non ipsum iaculis sodales. Nullam in semper eros. 
Integer vestibulum ante mauris, at ullamcorper leo laoreet nec. Lorem ipsum dolor sit amet, con-
sectetur adipiscing elit. Fusce venenatis lacus sit amet augue ultricies pellentesque. Fusce vehic-
ula magna non ipsum iaculis sodales. Nullam in semper eros. Integer vestibulum ante mauris, at 
ullamcorper leo laoreet nec.
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Fusce venenatis lacus sit amet augue ul-
tricies pellentesque. Fusce vehicula magna non ipsum iaculis sodales. Nullam in semper eros. In-
teger vestibulum ante mauris, at ullamcorper leo laoreet nec.

Hotspot Grünewald
175 Avenue J.F. Kennedy 

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Fusce venenatis lacus sit amet augue ul-
tricies pellentesque. Fusce vehicula magna non ipsum iaculis sodales. Nullam in semper eros. In-

Hotspot Grünewald
175 Avenue J.F. Kennedy 

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Fusce venenatis lacus sit amet augue ul-
tricies pellentesque. Fusce vehicula magna non ipsum iaculis sodales. Nullam in semper eros. In-
teger vestibulum ante mauris, at ullamcorper leo laoreet nec.

Hotspot Grünewald
175 Avenue J.F. Kennedy 

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Fusce venenatis lacus sit amet augue ul-
tricies pellentesque. Fusce vehicula magna non ipsum iaculis sodales. Nullam in semper eros. In-
teger vestibulum ante mauris, at ullamcorper leo laoreet nec.

Hotspot Kiem
175 Avenue J.F. Kennedy 

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Fusce venenatis lacus sit amet augue 
ultricies pellentesque. Fusce vehicula magna non ipsum iaculis sodales. Nullam in semper eros. 
Integer vestibulum ante mauris, at ullamcorper leo laoreet nec.

Hotspot Kiem
175 Avenue J.F. Kennedy 

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Fusce venenatis lacus sit amet augue 
ultricies pellentesque. Fusce vehicula magna non ipsum iaculis sodales. Nullam in semper eros. 
Integer vestibulum ante mauris, at ullamcorper leo laoreet nec.

Musée Dreï Eechelen
175 Avenue J.F. Kennedy 

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Fusce venenatis lacus sit amet augue 
ultricies pellentesque. Fusce vehicula magna non ipsum iaculis sodales. Nullam in semper eros. 
Integer vestibulum ante mauris, at ullamcorper leo laoreet nec.

Philharmonie
175 Avenue J.F. Kennedy 

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Fusce venenatis lacus sit amet augue 
ultricies pellentesque. Fusce vehicula magna non ipsum iaculis sodales. Nullam in semper eros. 
Integer vestibulum ante mauris, at ullamcorper leo laoreet nec.

Promenade
175 Avenue J.F. Kennedy 

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Fusce venenatis lacus sit amet augue 
ultricies pellentesque. Fusce vehicula magna non ipsum iaculis sodales. Nullam in semper eros. 

Institutions Européennes
175 Avenue J.F. Kennedy 

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Fusce venenatis lacus sit amet augue 
ultricies pellentesque. Fusce vehicula magna non ipsum iaculis sodales. Nullam in semper eros. 
Integer vestibulum ante mauris, at ullamcorper leo laoreet nec.

Glossaire des rues et Places
 

Rue Lorem ipsum 
Rue dolorsitame 
Rue consectetur 
Rue adipiscing 
Rue Fuscevenenatis 
Rue lacussitametaugue 
Rue ultricies pellentesque
Rue Fusce
Rue Lorem ipsum 
Rue dolor sit amet 
Rue consectetur 
Rue adipiscing 
Rue Fuscevenenatis 
Rue lacussitametaugue 
Rue ultricies pellentesque

Bibliothèque nationale
175 Avenue J.F. Kennedy 

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Fusce venenatis lacus sit amet augue ul-
tricies pellentesque. Fusce vehicula magna non ipsum iaculis sodales. Nullam in semper eros. In-
teger vestibulum ante mauris, at ullamcorper leo laoreet nec. Phasellus auctor sagittis mi fringilla 
condimentum. Aliquam erat volutpat. Phasellus semper magna maximus tortor congue, non tinci-
dunt purus varius.

Kiosk
175 Avenue J.F. Kennedy 

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Fusce venenatis lacus sit amet augue ul-

École européenne
175 Avenue J.F. Kennedy 

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Fusce venenatis lacus sit amet augue ul-
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Mobilité réduite

• On signage, give information about 
distances, both in distance and 
time on foot/by bike.

• Provide extra/alternative wayfinding 
during times of reconstruction.

A cohesive, recognisable design 
of bus and tram stops as part of 
the urban furniture palette.

Know where you have arrived. Variations and additions to the basic 
function can make the stop relate to the character of the location and 
help tell the story of a place or add a sense of arrival.  
The stop can also relate to a specific function, such as the library bus 
stop shown on the above image.

The playful bus stop swing - 
making the wait and transport 
experience more fun.

Fonds Kirchberg is presently developing new signage for the Plateau including wayfinding and 
information about the area. The signs will help wayfinding for pedestrians and bicyclists through 
the area and make it more attractive to visit the area.
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• Elements to prevent terror (fences, bollards, 
plinths, etc)

• Bollards to separate traffic from people
• Lighting that light up areas where people need 

to move safely

Creating a safe environment:

6/ Safety & Protection

Security and comfort are important qualities to get right in any new 
development, and the issues of crime prevention and security for 
commercial and residential tenants should be central to the design 
of the built environment.  The physical aspects of a city should be 
designed to discourage anti-social behaviour and provide spaces 
that people feel safe and comfortable in at all times of the day and 
night.



Safety fencing indicates that there 
is a threat 

Safety bollards and barriers 
become barriers to city life

Roads promote speed and car traffic

High security elements in Kirchberg 
enhance the feeling of unsafety

Increased demands for security, sur veil lance and 
access control result in:
• Few entrances or exchange points between in- 

and outside
• Open public spaces without proper seating/

staying environments
• Fenced in areas or solid barriers that limit the 

acces and use of centrally located land

• Traffic signals, signs are over-dimensioned 
because they are planned to communicate with 
cars and high speed modes.

• Signals and signs are placed in pedestrian and 
bicycle pathways blocking or interfering with 
the flow of soft mobility

• Traffic calming is mostly delivered on the basis 
of preserving easy access to cars

• Bollards and barriers indicate a border that is 
often understood as a division between public 
and private land/access even though it might 
not be the case

• The bollards and barriers give generally no 
value to city life, even though they are often 
placed at central locations and in or along the 
flow of people

 There is a need for infrastructural furniture 
that gives streets a friendly and human scale 
interface

 There is a need for safety equipment that 
promotes and supports city life

 There is a need for safety equipment to be less 
visible e.g. ‘hidden’ by positive urban functions

Over-use of traffic regulations is 
today a prominent precaution to 
ensure pedestrian safety

Several elements look like 
barriers more than seating (and 
maybe they are...)

Bollards hold back cars but often conflict 
with the flow of pedestrians

Fencing of the Court of Justice to 
control who is entering the area

A speedbump has been made at Place de 
l’Europe but it is too flat and therefore 
does not slow down cars

Temporary fencing at Place de l’Europe 
keeping the public at a distance

S A F E T Y  &  P R O T E C T I O N
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6.1/ Integrate safety  
into urban design 
A   Deliver safe public 
spaces with a friendly face 

Design principles that serve as a 
checklist for urban design projects:
• Deliver a flexible plan that can be 

adjusted according to new needs 
and types of precautions

• Safety precautions should only 
answer to the actual security level  
- do not over-do it!

• All safety elements should 
help improve the public space 
environment

• Deliver multifunctional elements 
that hide/encase the security 
precautions

• Ensure an accessible and inclusive 
environment for all

• Design elements that understand 
the need for maintenance and 
operations

• Avoid placing especially tall 
elements in a line to keep the place 
open and accessible, also visually 
(many elements on a line become 
a barrier) 

• Protection of people inside 
buildings needs to be handled in 
the design of the building.

• ALWAYS ensure access for fire 
trucks and rescue vehicles and 
safe evacuation zones for people.

Example of a public space combined with a 
schoolyard in Copenhagen, where the outline 
of the schoolyard serves as protection against 
traffic and integrates a bicycle rack.

This design makes a slope and landscaped 
barrier into a fun and active part of the city 
landscape.

Example of temporaty urban furniture,  
planters and seating elements, that protect 
the flow of people at the sidewalk from car 
traffic and potential attacks.

Fences can be greenified easily to give good 
sensory impressions - but where space is 
available fences can be replaced with e.g. 
ball-cages to ‘hide’ their real function of 
keeping people back from public functions.

Walls are generally passive and not 
supportive to city life. Artists can help making 
walls more attractive - creating surprises, 
experiences and a fun and friendly interface 
for the public.

Where space is available, walls can contain 
or host functions like small shops, kiosks, art 
pavilions/installations - or even small living 
units. 
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Needs:
• Holding back crowds of people
• Dividing big groups (e.g. 

demonstrations) into smaller parts 
that are easier to control

• Holding back individuals/terrorists
• Proper light to identify people and 

threats 

Tools:
• Fences and walls that are 

transparent or with decorations and 
activation like planting, art/light 
art, information, with seating and 
playful elements attached

• Flexible elements that can be 
added/moved, if the size or division 
of place needs to be changed; e.g. 
event vs. everyday

• Diffuse light by integrating into 
furniture and elements - especially 
giving light to faces without blinding 
people 

Tools:
• Benches, bicycle racks, bins, 

planters and displays integrating 
fixed barriers

• Tiger traps with planters and 
seating integrated to prevent 
vehicular attacks

Needs:
• Slowing down cars to prevent 

attacks to crowds (ramming)
• Holding back cars/trucks carrying 

bombs - keeping a distance

Protection against people

Protecting people

collapsable fill collapsable fill

OBS: overfladen skal markeres tydeligt 
som ikke kørebar. Landskabselementerne 
kan også markere arealet, så køretøjer ikke 
ved et uheld får overfladen til at kollapse. 
cause pavement to collapse.

min 40 cm dyb

min 120 cmCykelsti

Facade

130 cm bred
er det nok?

Carsten Niebuhrsgade

collapsable fill collapsable fill

OBS: overfladen skal markeres tydeligt 
som ikke kørebar. Landskabselementerne 
kan også markere arealet, så køretøjer ikke 
ved et uheld får overfladen til at kollapse. 
cause pavement to collapse.

min 40 cm dyb

min 120 cmCykelsti

Facade

130 cm bred
er det nok?

Carsten Niebuhrsgade

collapsable fill collapsable fill

OBS: overfladen skal markeres tydeligt 
som ikke kørebar. Landskabselementerne 
kan også markere arealet, så køretøjer ikke 
ved et uheld får overfladen til at kollapse. 
cause pavement to collapse.

min 40 cm dyb

min 120 cmCykelsti

Facade

130 cm bred
er det nok?

Carsten Niebuhrsgade
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Tiger traps with collapsable surfaces, flowerbeds with seating 
edges or planting that prevent cars to enter/attack an area

Urban furniture that has a multiple purpose; 
a solid element with e.g. planting, exhibition 
stands, seating bicycle parking, etc. 

Add small scale activation to passive 
walls, fences and facades like e.g. 
seating, murals, lighting and greening

Add medium scale activation to passive 
walls, fences and facades like pavilions 
and/or art

Add large scale activation where space 
is available e.g. cage for ball games 
‘hiding’ the wall/fence

min
80cm

max
120cm

collapsable fill collapsable fill

collapsable 
fill

OBS: overfladen skal markeres tydeligt 
som ikke kørebar. Landskabselementerne 
kan også markere arealet, så køretøjer ikke 
ved et uheld får overfladen til at kollapse. 
cause pavement to collapse.

soil mound
*slope requires 
reinforcing

min
80cm

20-40 cm

max
120cm

min
80cm

20-40 cm

max
120cm

50°

Example of bollards that are ‘capsuled’ by urban furniture

During occasional events, urban furniture can 
be complemented with temporary fencing and 
screens for people control.

Activating passive facades, fences 
and walls:

Controlling crowds in a human/hidden way
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6.2/ Deliver safe mobility

A   Adjust lamps and sign-
posts to cater well for the 
flow of pedestians and 
bicyclists

• Choose street lamps that give a 
good eye level experience without 
blinding people who are walking or 
bicycling

• Place traffic signs and light signals 
along but outside the main flow 
lines of people 

• Reduce the number of posts that 
land on the ground to a minimum 
by combining more functions to the 
same post where possible

B   Integrate traffic calming 
in street design
• Reduce the number of bollards 

by working with landscaping and 
location of urban furniture where 
access for cars is prohibited

• Use planters, bicycle parking, etc. 
to reduce the linearity and space for 
cars in local streets to keep traffic 
calm and slow

• Allow for local activity to spill into 
the street for car drivers to see it is 
a local and/or shared street

Courtesy Rogers Marvel Architects

The street as a space with play elements 
in relation to the school (Vestervoldgade, 
Copenhagen, DK)

Example of catenary lamps that give a general 
but low level and not blinding light to a 
pedestrian area (Vestervoldgade, Copenhagen)

Play street outside a school in Odense. The 
space can be used both by school children 
during or after school, and by adjacent 
residents

Example of planting that reduces the width 
of the street thereby serving as both traffic 
calming and sensory stimulating element

Elements inspired by the traffic cones both 
helping to control traffic and giving the 
streetscape identity and ‘playability’

Big cubes are placed in the street to prevent 
car access but also have a beautiful design that 
makes people want to interact and sit down

Example of a street lamp giving a general 
light to the street and a lower scale adequate 
lighting towards the sidewalk and cycle path.

S A F E T Y  &  P R O T E C T I O N

See more in the Cycling 
Network document
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A range of solutions for different contexts 
These solutions mix regulations and physical solutions, such as narrowing of the 
street or giving it a clear change in surface, or adding different kinds of urban 
furniture.

A traffic calming street crossing a pedestrian priority street. 
A shift in paving and patterns plus a slightly raised area 
indicate the need to slow down. Malmö, Sweden.

A narrowing of the street through refuges shifting from side 
to side reduces speed and creates small spaces to use for 
planting or urban furniture, such as seating or bike parking. 
Luxembourg City.

Sand boxes, public seating and playhouses are very efficient 
traffic calming measures. The street is also a public space 
for residents to use for social or play purposes. The Potato 
Rows, Copenhagen.

Different material and colour, and a wide median both 
changes the character and calms car traffic. Amsterdam.

BE ST PR ACTICE

Traffic calming
Various examples

See more in the Cycling 
Network document





7/ Applying 
the Urban 
Furniture 
Toolbox
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Our
Approach

measure  

test
refine

3 / Refine 2 / Test 1 / Measure

7.1/ Test before implementing

Pilot projects are a great way to involve both citizens 
and stakeholders in the development of public space 
in the city, creating a feeling of ownership and local 
life. It is important to communicate which level of 
influence the involvement offers to the participants.

information

Information is generally 
one way communication 
- often the client 
informing the locals 
about planning, timeline 
etc. 

consultation

During consultation, 
the client receives input 
and feedback from local 
stakeholders on an 
ongoing plan or project. 
The input given is 
evaluated by the client.

dialogue

During a dialogue the 
communication between 
client and stakeholders 
is face to face and input 
given will be answered 
by the client and 
discussed and settled 
during the dialogue. 

influence

An invitation to influence 
obliges the client to 
let the stakeholders 
influence the project - 
thereby gaining stronger 
ownership and interest 
to the project once it is 
developed.

co-creation

Co-creation obliges 
both the client and the 
stakeholders to take 
ownership in realizing 
the project together. 
Co-creation often has a 
better chance to be active 
and taken care of after 
implementation.

Pilot projects can be a way to test and convert the 
city’s long-term strategies into action early, and to 
change mindsets for how we see and interact with 
different city spaces. It is important to anchor pilot 
projects in the long-term strategy  - and think about 
what the long-term would look like in a short-term 
test.

Both existing and new city areas have a need for urban furniture 
that delivers an attractive and safe environment for people and 
caters well for staying activities. To make sure that the furniture 
meets the needs of the local users, it is important to analyse the 
area, test ideas with temporary initiatives and learn from that 
process when implementing a more permanent design.

A   Increase participation and 
involvement



By measuring the effects of an installation before, during 
and after a pilot project, we can learn from the project, 
change, and improve it. If it is unsuccessful, it can be 
changed or removed and the learnings offer valuable input 
for long-term investments. A test in 1:1 scale can help 
reveal the hidden potential of a site.

0238

R
efine

Measure

Te
st

R
efine

Measure

Te
st

R
efine

Measure

Te
st

Analyze the location and the 
existing life to understand the use 
of the area. Facilitate a dialogue 
with the users to understand their 
wishes and needs

... test new furniture and 
activities that deliver into the 
main findings of the analysis and 
evaluate if the wanted effect has 
happened...

... develop, transform and/or 
refine to a more long lasting 
design. Continue to measure, 
test, refine to make sure that the 
place always caters well for the 
local needs and behaviours

Originally, the square in front of the 
station was only used for parking - no 
one chose to stay.

A pilot project transformed the square, 
reducing parking thereby giving space 
for good pedestrian access and movable 
furniture at a pop-up café.

A semi-permanent installation (the porch 
swings) replaced the short-term furniture 
on the basis of learnings and feedback 
from the use and users of the short-term 
installation.

Transforming public space
30th street station, Philadelphia, USA

B E S T  P R A C T I C E

A P P L Y I N G  T H E  U R B A N  F U R N I T U R E  T O O L B O X

D   Learn through the process  
- test in scale 1:1
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The different types, scales and costs of urban furniture make 
them a perfect process tool when activating and developing 
future construction sites and transformation areas. 
By doing temporary installations before or during construction, 
vacant land will be usable and start a transformation with a 
short timeline.

7.2/ Use urban furniture as 
process tools

Once development of an area has 
started, several plots will remain 
unbuilt and vacant for a period. To 
make sure that the people who already 
live, work and visit the area find it 
attractive to be in, the available land 
can be furnished and activated by 
urban furniture. This helps to make a 
generally good impression of the area 
and create a platform for common 
activities, building ownership, new 
networks and communities in the area.

 A pilot project can turn the messy 
building period into a more positive 
experience and help offer alternative 
public space and wayfinding. Urban 
furniture can help to communicate 
the future by offering a view into the 
site, establish a future new function 
temporarily e.g. in containers and/or 
help strengthening an area’s identity 
and brand.

During the period that a new 
development area has been appointed 
until the upcoming development 
breaks ground, urban furniture can 
help open up new ways of using 
the area and invite future users or 
residents to start taking ownership 
for the use and life of the area. 

A P P L Y I N G  T H E  U R B A N  F U R N I T U R E  T O O L B O X

A   Start showcasing new 
activities in new places 

B    Deliver attractions 
during the building periods 

C    Activate development 
sites 



Test as a process 
Mikado Square & House, Copenhagen, DK

The Mikado Square - a temporary public space named by the design 
looking like a mikado game - with furniture hosting activities while 
waiting for construction to start. 

After the construction was finished, the containers were moved to 
activate another future construction site.

Container shops as construction fence - the container shops 
reduced disturbance from the construction site and gave the fence 
a friendly and active face to city life.

The Mikado Square ended up giving name to the new building - 
Mikado House - and the public space in front - Mikado Square. 

Temporary furniture and projects 
have played a big part in the 
development of the northern part 
of Ørestad - a development area 
in Copenhagen, that has been 
developed over the last 20 years.

The first temporary project was 
initiated in 2005. At this stage 
no public spaces had yet been 
constructed in the area, and the 
residents and users of the area 
needed spaces to meet and use for 
community events and recreation. 
By asking the local users of the area 
what facilities they would like the 

new public space to offer, the most 
wanted activities that were defined 
and reflected in the design of Mikado 
Square. 

The square became a new 
destination and place in many 
peoples minds. When construction 
of a new building at the site started 
in 2008, the user association 
wanted to keep the area active and 
connected. Focus was therefore put 
on activating the construction fence, 
and containers were chosen to host 
shops and public functions. Stairs to 
the top of one of the containers was 

also added to allow people to follow 
the constuction of the building.

Client: The Ørestad North 
association of users

Location : Ørestad North, 
Copenhagen, Denmark

Date: the years of 2005-2009

Architects: 

Mikado Square: Mutopia architects

Containers: The Ørestad North 
Association team

Mikado House: Arkitema

Mikado Square  
& House

BE ST PR ACTICE

63Gehl — Urban Furniture Toolbox



TO DO

64 Gehl — Urban Furniture Toolbox

A   Survey the site to understand  
what to place where

• Activate passive facades with urban furniture 
• Equip edges along buildings with elements related 

to the indoor function
• Where there is no built or active edge, pavilions and 

urban furniture can add activity to the place and 
define the space; subdividing/improving scale

• Concentrate furniture at crossing points
• Do not block flow lines where people walk

• Register who the users of the area are
• Register how they use and move through the area
• Analyse what users or activities are missing/needed 

in the area
• Ask/collaborate with local users and stakeholders 

to deliver the right solution and location

7.3/ Listen to the location  

B   Place furniture primarily 
along the edges

The location of urban furniture can make a big difference 
to when and how the furniture is used. Furniture placed 
in the wrong location, for example, in an unsafe and windy 
environment, will leave the furniture unused and will compound 
the lack of use and life. Furniture placed correctly, for example 
in a human scale environment with a good microclimate, can 
help make places vibrant and full of public life.

A P P L Y I N G  T H E  U R B A N  F U R N I T U R E  T O O L B O X



• Place urban furniture where the microclimate 
is good (consider sun/shade, and protect from 
wind/draft)

• Place staying equipment as far from car 
traffic/fumes as possible

• Create staying environments that cater for both 
individual staying and social staying/interaction

• Combine more functions and furniture types to 
deliver diverse city life (different users, different day 
rhythms)

• Combine more functions to reduce use of space for 
equipment - keeping spaces in a human scale

D   Combine furniture to concentrate 
people (and functions)

C   Place furniture according to the 
local micro climate

251
252 253

254

255

256257

i
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252 253
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255

256257

i

 
General 

Principle: 
Combine more 

elements to 
concentrate life and 

reduce clutter

A P P L Y I N G  T H E  U R B A N  F U R N I T U R E  T O O L B O X
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7.4/ Combine all strategies

The Roman Way is a green 
corridor throught the Plateau 
with pocket parks that are more 
or less green. The urban furniture 
in the pocket parks should too 
reflect the needs for service and 
activity in each individual place, 
and should also add as many 
green and recreational amenities 
as possible.

This area is mostly residential and 
needs urban furniture to activate 
semi-private areas with play and 
neighbourhood activities like 
gardening, festivals, fleemarkets, 
etc.

These areas have many people 
commuting every day for work. 
More urban furniture is needed 
in public and semi-public areas, 
to make it more easy to have 
outdoor meetings, lunchbreaks, 
after work social events, 
excercise, etc.

The Central Park already has a 
lot of urban furniture; seating, 
high quality playgrounds for 
different age groups and 
the Kyosk that generates 
staying activity and events. To 
complement the existing, a wider 
range of comfortable seating 
opportunities, more elements 
for e.g. sports and picnics and 
service facilities like water posts 
and public restrooms could be 
added.

1 3 4

5 6

Land Ownership

2

2

2 3

6

7

4

4

1
5

5

The European district has a high 
degree of safety in its public 
spaces and open land surrounding 
the European buildings. Urban 
furniture integrating safety 
precautions are needed in order 
to activate the open spaces and 
setbacks - making them attractive 
for daily users. The choice and 
design of safety precautions has 
to happen in dialogue with the 
local stakeholders to ensure it is 
aligned with the European rules 
and demands.

These areas are in the process of 
being developed. In the future the 
areas should deliver high quality 
public realms and the identity, 
comfort, enjoyment, activity, 
service, and safety that the urban 
furniture recommendations 
describe.

2

This area is mostly residential 
and needs urban furniture that 
clearly defines what is public and 
what is private. On semi-public 
and semi-private land that is  
currently open/vacant, small and 
medium scale furniture catering 
to outdoor staying, playing, 
exercise, informal meetings, etc. 
should be defined and tested in 
dialogue with the local users and 
neighbours - continue to grow the 
Quartierstuff collaboration.

7

Private 
State 
Fonds Kirchberg

Legend - land ownership

A P P L Y I N G  T H E  U R B A N  F U R N I T U R E  T O O L B O X
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When investigating what kind of urban furniture is 
needed, the six categories and related questions can help 
to target what furniture to use and/or develop 

A tool to evaluate the site

7.5/ Understand what the place needs

Evaluate what actions are needed in 
the area and what to prioritize:

Comfort

EnjoymentActivity

Service

Safety Legibility

Is there a need for a more 
enjoyful environment?

Does the place have any 
activity that makes it unique 
and attractive to local users?

Is there a need for public 
service, to make the place 
more attractive and easy to 
use?

Is the place safe? Is there 
a need for more safety 
precautions like better lighting, 
traffic calming or terror 
protection?

Is it comfortable to stay and 
use the place or is comfortable 
furniture needed?

Is the place accessible for the 
public? Does it need more/better 
public seating or other public 
furniture? Does the place have 
a unique identity that calls for 
unique additional furniture?

High quality and/or no need for change; 
LOW PRIORITY

Medium quality and/or some need for change;  
PRIORITIZE IF/WHEN THERE IS MOMENTUM

Low quality and/or big need for change; 
HIGH PRIORITY

A P P L Y I N G  T H E  U R B A N  F U R N I T U R E  T O O L B O X

Examples for 
how the use the tool 
are included in the 

following pages 
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Now

Vision

Needs:
• An active edge towards the street
• Activities while waiting for bus and pickup
• Activities for nearby users (school 

children and parents)
• Seating for pausing along street
• Better and safer access/streetscape 

The main users are:
• School children
• Their family/relatives
• Bus stop users
• People passing by

Actions:
• Installation along street where facade/edge is missing
• Playful equipment to entertain both children and people 

waiting for busses and picking up children
• More activity and fun along the street - and places to sit
• A new type of activity in the city that makes walking - and 

taking the bus - more fun

A P P L Y I N G  T H E  U R B A N  F U R N I T U R E  T O O L B O X

7.6/ Example: A playful wait at the 
bus stop at the European School

Comfort

EnjoymentActivity

Service

Safety Legibility
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VisionVision

Needs:
• More green
• Spill out functions from/between 

Coque and the square
• Local identity to be experienced 

from the tram and when passing by

The main users are:
• Visitors to the park
• Users of the sports centre
• Event visitors
• School children
• Lunch visitors
• Tram users

Actions:
• Ticket office for the Coque could face the public realm
• Tourist office with information to support wayfinding 

integrated in the design of a pavilon
• Short stop service towards the tram in a pavilon or the 

facade of the Coque
• More green amenities along the street to connect to 

park and create green sensory environment with shade 
during summer

Now
Now

A P P L Y I N G  T H E  U R B A N  F U R N I T U R E  T O O L B O X

7.6/ Example: A great 
welcome to the Central Park

Comfort

EnjoymentActivity

Service

Safety Legibility
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Vision

Needs:
• An improved sensory environment
• Reduced scale of road space
• An active edge and enjoyment
• Functions that can spill out of 

buildings (turning Auchan inside-
out)

The main users are:
• People passing by (nearby residential areas 

and workplaces)
• People working in the J Bech building
• Maybe some visitors of Auchan
• Bus passengers/people going to the tram 

Actions:
• Add pavilions with functions that interact with passersby
• Added green amenities
• Lunch and after work activity (it is the sunny side during 

afternoon/evening)
• Add public seating for pauses for people passing

Now

A P P L Y I N G  T H E  U R B A N  F U R N I T U R E  T O O L B O X

7.6/ Example: An active definition 
of space at Rue Alphonse Weicker

Comfort

EnjoymentActivity

Service

Safety Legibility
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Now

Vision

Needs:
• A safe environment - protection 

against terrorism
• Improved staying environment - 

seating and experiences
• Evening activities or destinations 

creating life all day

The main users are:
• People working in the nearby buildings
• People passing through the area - Rue 

Erasme is a connecting street to many 
destinations - also outside the Plateau

• Bus passengers/people going to the 
tram 

Actions:
• Add art e.g. murals and light art to stimulate the senses 

along passive facades
• Integrate terror protection in the flexlane along the street
• Grow more green in the zone with trees
• Add public seating for pauses for people passing

A P P L Y I N G  T H E  U R B A N  F U R N I T U R E  T O O L B O X

7.6/ Example: A safe 
environment at Rue Erasme

Comfort

EnjoymentActivity

Service

Safety Legibility





8/ Summary



TO DO

74 Gehl — Urban Furniture Toolbox

S U M M A R Y

Recommendations 
for Urban Furniture

  A
ct

io
ns

 
  N

ee
ds

• Develop a strong unifying 
identity of public furniture

• Allow for complementary 
unique urban furniture

• Provide comfort for more and 
longer staying

• Make Kirchberg ‘sittable’

• Offer more surprises and good 
experiences

• Use light to deliver good 
experiences when dark

• A series of urban furniture that 
clearly indicates where the 
public is welcome to stay

• A homogeneous urban furniture 
suitcase for the public spaces

• More types of furniture to help 
service and activate the public 
realm according to the identity 
and use of the place

• Comfortable seating in both 
squares, parks and streets

• More urban furniture where 
people are - mainly at everyday 
destinations

• Relocate seating to the edge 
zones and protected areas

• More green amenities in the 
hardscaped public spaces

• Better lighting to create 
destinations and make walking 
and staying in the dark a 
positive experience

• Make art a more active and fun 
part of public space

1/ Legibility  
& Identity

2/ Comfortable 
Furniture

3/ Enjoyment  
& Positive Stimuli
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The existing 
city is the basis for 
the actions, but the 

same applies for new 
development

• Grow an activating pavilion 
programme

• Develop a palette of activating 
furniture

• Continue the learning and 
collaborative proces

• Give more generous public 
service

• Promote modal shifts

• Integrate safety in urban design
• Deliver safe mobility

• More active edges along streets 
and squares

• More varied types of use and 
users

• Urban furniture that invites 
people to be active

• More public facilities of high 
quality

• Better maintenance of urban 
furniture

• Improved bicycle service e.g. 
covered racks, pumps and 
information

• Less visible safety equipment
• Safety equipment that promotes 

and supports city life
• Infrastructural furniture that 

gives streets a friendly and 
human scale interface

• Test before implementing
• Use urban furniture as process 

tools 
• Listen to the location
• Combine all strategies 
• Understand what the place 

needs

7/ Applying the Urban 
Furniture Toolbox

S U M M A R Y

6/ Safety  
& Protection

4/ Activity  
& Interaction

5/ Public Facilities  
& Infrastructure
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